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Penelitian ini bertujuan untuk menguji pengaruh good corporate 
governance, pengungkapan corporate sosial  responsibility dan growth 
opportunity terhadap nilai perusahaan. Populasi penelitian yang digunakan adalah 
perusahaan manufaktur yang terdaftar di Bursa Efek Indonesia periode 2011-
2015. Metode yang digunakan adalah purposive sampling, terpilih 89 perusahaan 
sebagai sampel setelah dilakukan outlier. Teknik analisis yang digunakan yaitu 
analisis regresi liniear berganda. Hasil penelitian menunjukkan bahwa good 
corporate governance, pengungkapan corporate sosial  responsibility tidak 
berpengaruh terhadap nilai perusahaan. growth opportunity berpengaruh positif 
signifikan terhadap nilai perusahaan.  
Kata Kunci : good corporate governance, pengungkapan corporate sosial  







This study aims to examine the effect of good corporate governance, 
disclosure of corporate social responsibility and growth opportunity on firm 
value. The research population used is manufacturing companies listed on the 
Indonesia Stock Exchange for the period 2011-2015. The method used was 
purposive sampling, 89 companies were selected as samples after an outlier. The 
analysis technique used is multiple linear regression analysis. The results showed 
that good corporate governance, corporate social responsibility disclosure had no 
effect on firm value. growth opportunity has a significant positive effect on firm 
value 
. 
Keywords: good corporate governance, disclosure of corporate social 






















HALAMAN JUDUL ........................................................................................  i 
HALAMAN PENGESAHAN ..........................................................................  ii 
HALAMAN PENGESAHAN PENGUJI  .......................................................  iii 
HALAMAN PERNYATAAN KEASLIAN SKRIPSI  ...................................  iv 
MOTTO DAN PERSEMBAHAN ...................................................................  v 
KATA PENGANTAR  ....................................................................................  vi 
ABSTRAK .......................................................................................................  vii 
ABSTRACT .....................................................................................................  ix 
DAFTAR ISI ....................................................................................................  x 
DAFTAR TABEL ............................................................................................  xiii 
DAFTAR GAMBAR .......................................................................................  xiv 
DAFTAR LAMPIRAN ....................................................................................  xv 
BAB I PENDAHULUAN 
1.1 Latar Belakang .......................................................................  1 
1.2 Ruang Lingkup ......................................................................  9 
1.3 Perumusan Masalah ...............................................................  10 
1.4 Tujuan Penelitian ...................................................................  10 
1.5 Kegunaan Penelitian ..............................................................  11 
BAB II TINJAUAN PUSTAKA 
2.1 Landasan Teori ......................................................................  13 
2.1.1 Teori Keagenan (Agency Theory) ..............................  13 
2.1.2 Teori Stakeholder (Stakeholder Theory) ...................  14 
2.1.3 Teori Legitimasi (Legitimasi Theory) ........................  15 
2.1.4 Nilai Perusahaan ........................................................  16 
2.1.5 Good Corporate Govermance ...................................  18 
2.1.6 Corporate Social Responsibility (CSR) .....................  20 
2.1.7 Growth Opprtunity ....................................................  22 
2.2 Tinjauan Penelitian Terdahulu ...............................................  26 




2.4 Perumusan Hipotesis ..............................................................  28 
2.4.1 Pengaruh God Corporate Govermance terhadap Nilai 
Perusahaan ....................................................................  28 
2.4.2 Pengaruh Corporate Social Responsibility (CSR) 
Terhadap Nilai Perusahaan ...........................................  30 
2.4.3 Pengaruh Growth Opprtunity Terhadap Nilai 
Perusahaan ....................................................................  31 
BAB III METODE PENELITIAN 
3.1 Rancangan Penelitian ............................................................  31 
3.2 Definisi Variabel ....................................................................  31 
3.2.1 Variabel Penelitian ....................................................  31 
3.2.1.1 Variabel Dependen .......................................  31 
3.2.1.2 Variabel Independen ....................................  31 
3.3 Definisi Operasional dan Pengukuran Variabel ....................  34 
3.3.1.1 Nilai Perusahaan...........................................  34 
3.3.1.2 God Corporate Govermance ........................  35 
3.3.1.3 Corporate Social Responsibility (CSR) .......  36 
3.3.1.4 Growth Opprtunity .......................................  38 
3.4 Jenis dan Sumber Data ..........................................................  40 
3.5 Populasi dan Sampel ..............................................................  40 
3.6 Pengumpulan Data .................................................................  42 
3.7 Pengolahan Data ....................................................................  42 
3.8 Analisis Data ..........................................................................  42 
3.8.1 Analisis Deskriptif  ....................................................  42 
3.8.2 Uji Normalitas ...........................................................  43 
3.8.3 Uji Multikolonieritas .................................................  43 
3.8.4 Uji Heteroskedastisitas ..............................................  44 
3.8.5 Uji Autokorelasi ........................................................  44 
3.8.6 Analisis Kuantitatif  ...................................................  45 
3.8.6.1 Pengujian Hipotesis  .....................................  46 




3.8.6.3 Uji Parsial (Uji t) ..........................................  47 
3.8.6.4 Uji Koefisien Determinasi (R2) ...................  47 
 
BAB IV HASIL PENELITIAN DAN PEMBAHASAN 
4.1 Gambaran Umum Objek Penelitian .......................................  49 
4.2 Hasil Uji Statistik Deskriptif .................................................  51 
4.3 Deskripsi Data Penelitian  .....................................................  51 
4.3.1 God Corporate Govermance ......................................  51 
4.3.2 Corporate Social Responsibility (CSR) .....................  52 
4.3.3 Growth Opprtunity .....................................................  52 
4.3.4 Nilai Perusahaan .........................................................  52 
4.4 Uji Asumsi Klasik .................................................................  52 
4.4.1 Uji Normalitas ............................................................  52 
4.4.2 Uji Multikolinieritas ...................................................  53 
4.4.3 Uji Heteroskedastisitas ...............................................  54 
4.4.4 Uji Autokorelasi .........................................................  55 
4.5 Analisis Kuantitatif  ...............................................................  56 
4.5.1 Pengujian Hipotesis  ...................................................  56 
4.5.2 Koefisien Determinasi ................................................  56 
4.5.3 Uji Simulan (F) ...........................................................  57 
4.5.4 Uji Parsial (t)  .............................................................  59 
4.6 Pembahasan ...........................................................................  61 
4.6.1 Pengaruh God Corporate Govermance terhadap 
Nilai Perusahaan ........................................................  61 
4.6.2 Pengaruh Corporate Social Responsibility (CSR) 
Terhadap Nilai Perusahaan ........................................  62 
4.6.3 Pengaruh Growth Opprtunity Terhadap Nilai 
Perusahaan .................................................................  63 
BAB V  KESIMPULAN 
5.1 Kesimpulan ............................................................................  66 














Tabel 2.1 Tinjauan Penelitian Terdahulu ......................................................  26 
Tabel 3.1 Uji Durbin-Watson (DW-test) .......................................................  45 
Tabel 4.1 Daftar perusahaan manufaktur yang terdaftar di Bursa Efek   
Indonesia Tahun 2011-2015 yang menjadi Obyek Penelitian ......  49 
Tabel 4.2 Seleksi Sampel Perusahaan ...........................................................  50 
Tabel 4.3 Uji Statistik Deskriptif ..................................................................  51 
Tabel 4.4 Hasil Uji Normalitas......................................................................  53 
Tabel 4.5 Uji Multikolinieritas ......................................................................  54 
Tabel 4.6 Uji Heteroskedastisitas ..................................................................  55 
Tabel 4.7 Uji Autokorelasi ............................................................................  55 
Tabel 4.8 Koefisien Determinasi ...................................................................  57 
Tabel 4.8 Hasil Regresi Berganda Untuk Uji F ............................................  58 




















Lampiran 1 Hasil Regresi  
Lampiran 2 Tabulasi Penelitian 
Lampiran 3 Lampiran Nama Perusahaan Yang Dijadikan Sampel 
 
 
  
